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ABSTRACT 
 
This paper studies the possibility and 
effectiveness of developing mobile lessons on 
i-pod.  These lessons can virtually be assessed 
from any place and anytime at the convenience 
of learners. 
 
The lessons on i-pod based learning system 
have an extremely high efficiency of learning 
process of 80.07/80.44.  The pre-test and 
post-test are 19.33 and 80.44 respectively 
which transparently demonstrates high level of 
effectiveness.  In addition, it was found that I 
Pod-based Learning System can be a tool to 
increase the learning effectiveness to 61.11 and 
the learners’ satisfaction to a higher level of 
4.22.  The results clearly show that i-pod 
based learning system is a very effective and 
satisfying tool for learners. 
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1) INTRODUCTION 
    
Nowadays many learning systems and 
techniques have been developed continuously.  
All of these aim at improving effectiveness in 
learning and suitability to the learners.  Taking 
advantage of new science and technology, 
learning media has become more and more 
attractive to learners whose learning ideologies 
vary significantly at all levels of education.  
Furthermore, convenience and accessibility are 
also emphasized.  Today learners have many 
choices of learning medium and products 
especially with the rise of the popular 
e-learning.  However, this paper aims at 
enabling learners to learn at any place and 
anytime of their choice, not only in front of 
computer.  It aims at utilizing I-pod, currently 
extremely popular for entertainment especially 
among teenagers and young adults, as a tool for 
a learning media.  With its mobility, learners 
can truly access lessons at any time and any 
place as they prefer. 
  
 
2) RESEARCH METHODOLOGY 
 
This paper aims at studying the effectiveness of 
electronic lesson on i-pod which will be called 
‘i-pod based learning system’ from this point 
on.  Similarly to the same idea of other 
e-Learning, i-pod based learning system offers 
learners lessons and accessibility to knowledge 
outside classrooms.  Learners can study at any 
time of their convenience and in the 
environments they prefer.  I-pod based 
learning system has a possible advantage over 
internet e-learning in that the lessons can be 
accessed virtually any place of learners’ choice 
as well as time. 
 
To study the effectiveness of the i-pod learning 
system, ‘Advertising Design’, which is a 
subject in the field of Communication 
Art-Digital Media in Faculty of Art, Siam 
Technology College, is chosen.  An electronic 
lesson is developed for the i-pod learning 
system for 3 chapters, namely ‘Advertising 
Types’, ‘Advertising Graphic’ and ‘Advertising 
Text’. 
 
Selected students of the mentioned field are 
divided into 2 groups of 30 members.  The 
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first group, the control group, is taught in a 
traditional method of classroom while the other 
group learns the same chapters via i-pod 
learning system.  Resultant learning outcome 
of these groups are compared to determine the 
suitability of the i-pod based learning system. 
 
3) THE I-POD LEARNING SYSTEM 
 
Figures 1 – 3 depicts the examples of 
presentation for lessons using the i-pod 
learning system.  To achieve this presentation, 
the research uses the following 3 commercial 
computer software: Pinnacle Studio Plus 10, 
Sound Forge 6.0 and Adobe Photoshop 7.0. 
 
 
 
 
 
 
 
 
 
      Figure 1: Chapter 1 Advertising types 
 
 
 
 
 
 
 
 
 
    
     Figure 2: Content of Advertising types 
 
 
 
 
 
 
 
 
 
 
     Figure 3: Content of Advertising Graphic 
 
Figure 4 illustrates the usage of the i-pod 
learning system which is extremely easy to 
access at any time, any place and with anyone 
as the learner would prefer. 
 
 
 
 
 
 
 
 
 
      Figure 4: The I-Pod Learning System 
 
4) RESULTS AND DISCUSSIONS 
 
4.1) Efficiency of lessons on I Pod-based 
Learning System 
 
Table 1 shows that the efficiency of learning in 
chapter 1 is 80.7, chapter 2 is 80.3 and chapter 
3 is 81.3, giving the efficiency on learning 
process (E1) of 80.07.  Table 2 shows that the 
post test results indicate the effectiveness (E2)  
of 80.44. Combining these 2 results, these 
lessons on i-pod learning system has an 
extremely efficiency of 80.07/80.44. 
 
Table 1: The efficiency of I Pod-based Learning 
System on Advertising Design on learning 
process from Chapter 1-3 
 
No. of  
Chapter Formative Scores 
Efficiency 
 
1 
2 
3 
242 
241 
244 
80.7 
80.3 
81.3 
E1 80.7 
 
Table 2: The efficiency of I Pod-based 
Learning System on Advertising Design after 
learning process from Chapter 1-3 
 
4.2) Learning effectiveness 
 
Table 3 shows that, for the classroom-based 
group, the efficiency before the learning 
process (Epre) is 19.22 and that after the 
learning process (Epost) is 78.44. The difference 
in these 2 values suggests that the learning 
effectiveness of classroom-based lessons is 
59.22. 
Items Students Full 
Marks 
Total 
Marks 
Effectiveness 
Post test 
(E2) 30 30 746 80.4 
This table also shows that, for group that use 
the i-pod based learning system, the efficiency 
before the learning process (Epre) is 19.33 and 
that after the learning process (Epost) is 80.44.  
The difference in these 2 values suggests that 
the learning effectiveness of i-pod based 
learning system lessons is 61.11, which is 
slightly higher that that of the classroom-based 
lessons. 
 
Table 3: Learning effectiveness 
 
 
Notes: Group 1 is classroom-based whereas group 2 is 
i-pod based learning system 
 
These values of learning effectiveness clearly 
demonstrate the extremely high quality of the 
i-pod based learning system. 
 
4.3) Learners’ satisfaction 
 
Table 4 shows the outcome of a questionnaire 
regarding the satisfaction of learners on i-pod 
based learning system.  The result clearly 
indicates high level of satisfaction. 
 
Table 4: Learners’ satisfaction 
 
Satisfaction Items Mean Level of 
Satisfaction 
Text size 
Suitability of  color text 
Suitability of sound 
Suitability of content 
Suitability of Picture 
Convenience of learning 
Lesson length 
Color used in lessons 
Attractiveness 
4.27 
4.23 
4.20 
4.13 
4.03 
4.60 
4.17 
4.20 
4.17 
Much 
Much 
Much 
Much 
Much 
Very Much 
Much 
Much 
Much 
Total 4.22 Much 
 
5) CONCLUSION 
 
The results of the research show that the I 
Pod-based Learning System on Advertising 
Design improved students’ learning 
effectiveness by 61.11%.  Furthermore, it was 
found that the student’s satisfaction levels were 
at a much higher levels. The results revealed 
that the I Pod-based Learning System on 
Advertising Design developed using was 
considered to be of an excellent quality and 
extremely suitable for self –learning. 
 
6) REFERENCES 
 
3.1) References 
 
Please conform to the styles of the Publication 
Manual of the American Psychological 
Association (APA). Citations in the text appear 
in parenthesis as (Author, year) or (Author, 
year: page). If the author’s name appears in the 
text, as Author (year) or Author (year: page). 
 
Importantly, full citation of literature referred to 
in your paper should always be given in 
References. Please arrange the references 
alphabetically by first author’s name, not by the 
order of occurrence in the text which should 
also be punctuated and capitalized as in 
References of this paper. 
 
3.2) Appendices 
 
Your appendix section should be appeared 
directly after the Reference section, and should 
be given an informative title in this format: 
Appendix A: Title of Appendix A. 
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sample 
group 
Items Total Efficiency Learning 
Effectiveness 
group 
1 
Per-test  
(Epre) 
173 19.22 59.22 
Post-test 
(Epost ) 
706 78.44 
group 
2 
Per-test  
(Epre) 
174 19.33 61.11 
Post-test 
(Epost) 
724 80.44 
